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Type	  of	  College	  A<ended	  or	  A<ending	  
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RelaHonship	  with	  Parents	  
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Frequency	  of	  Talking	  With	  Parents	  

At	  least	  once	  a	  day	  

Once	  or	  twice	  a	  
week	  

A	  few	  Pmes	  a	  
month	  

Seldom/Never	  

DK/Refused	  

30%	  

Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  



Comparisons	  to	  Parents’	  GeneraHon	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  

 "In Their Own Words": 
Millennials Compare their Generation to their Parents
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Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  

Religious	  Switching	  

Religious	  Change	  Among	  Millennials	  

	  	   Childhood	  
Religion	  

Entering	  
Group	   ExiHng	  Group	  

Current	  
Religion	   Net	  Gain/Loss	  

Unaffiliated	   11.1	   16.1	   2.5	   24.7	   13.6	  

Catholic	   27.9	   0.5	   8.4	   20	   -‐7.9	  

-‐White	  Catholic	   14.1	   0.3	   5.1	   9.3	   -‐4.8	  

-‐LaBno	  Catholic	   11.4	   0.2	   2.6	   9.0	   -‐2.4	  

-‐Other	  Catholic	   2.4	   0	   0.6	   1.8	   -‐0.6	  

White	  Mainline	  Protestant	   17.6	   2.3	   7.3	   12.6	   -‐5.0	  

White	  Evangelical	  Protestant	   13.1	   1.4	   2.2	   12.3	   -‐0.8	  

Black	  Protestant	   10.8	   0.4	   1.5	   9.7	   -‐1.1	  

Other	  ChrisPan	   10.8	   1.7	   2.9	   9.6	   -‐1.2	  

Non-‐ChrisPan	  Religions	   4.5	   2.3	   1.2	   5.6	   1.1	  

DK/Other	   4.3	   1.8	   0.6	   5.5	   1.2	  

	  	   100	   	  	   	  	   100	   	  	  

Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  
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THE	  2012	  ELECTION	  
Likelihood	  of	  VoPng	  in	  2012	  

Voter	  Preference	  &	  Excitement	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   7	  



Registered	  to	  Vote	  by	  Race	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Yes	   No	   DK/Refused	  

Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  
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The	  2012	  Vote	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   9	  

Barack Obama vs. Republican Candidate 

Among Millennial Voters

Source: Public Religion Research Institute, Millennial Values Survey, March 2012 (N=2,013)
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Obama	  vs.	  Generic	  Republican	  Candidate	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  

Obama	  vs.	  Generic	  Republican	  Candidate	  
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Voter	  Excitement:	  Obama	  vs.	  Romney	  	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   12	  
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Favorability:	  Obama	  vs.	  Romney	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  

52	   50	  
35	   32	  

43	   43	  
56	  

53	  

5	   6	   8	   16	  

0	  

20	  

40	  

60	  

80	  

100	  

Barack	  Obama	   DemocraPc	  Party	   Republican	  Party	   Mid	  Romney	  

Favorable	   Unfavorable	   No	  Opinion	  
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View	  of	  PoliHcal	  Leaders	  and	  ParHes	  Among	  Millennial	  Voters	  
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ISSUES	  AND	  POLICIES	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   14	  



Issue	  PrioriHes	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  
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OpHmism	  About	  Economic	  Outlook	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Equal	  Opportunity	  in	  Society	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Equal	  Opportunity	  by	  PoliHcal	  AffiliaHon	  
One	  of	  the	  big	  problems	  in	  this	  country	  is	  that	  we	  don’t	  give	  everyone	  an	  equal	  chance	  in	  life	  
It	  is	  not	  really	  that	  big	  a	  problem	  if	  some	  people	  have	  more	  of	  a	  chance	  in	  life	  than	  others	  

Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  
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Economic	  Inequality	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   18	  
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Support	  for	  the	  “Buffe<	  Rule”	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  

72	  

84	  

70	  

56	  

25	  

13	  

25	  

41	  

0	  

10	  

20	  

30	  

40	  

50	  

60	  

70	  

80	  

90	  

All	  Millennials	   DemocraPc	  Millennials	   Independent	  Millennials	   Republican	  Millennials	  

Favor	   Oppose	  

30%	  

Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  

The	  "Buffe<	  Rule”	  by	  Party	  AffiliaHon	  
Increasing	  the	  tax	  rate	  on	  Americans	  earning	  more	  than	  $1	  million	  a	  year	  
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Support	  for	  the	  DREAM	  Act	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  
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TRADITIONALISM,	  SOCIAL	  ISSUES	  
AND	  PERSONAL	  MORALITY	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   21	  



TradiHonalism	  vs.	  Change	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   22	  
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Source:	  Public	  Religion	  Research	  InsPtute,	  Millennial	  Values	  Survey,	  March	  2012	  (N=2,013)	  	  



Same-‐Sex	  Marriage	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   23	  
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Pornography	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	  
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Covering	  ContracepHon	  Costs	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   25	  
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Should	  religiously	  affiliated	  colleges	  and	  hospitals	  be	  required	  to	  
provide	  employees	  with	  health	  care	  plans	  that	  cover	  

contracepHon	  at	  no	  cost?	  	  

Yes,	  should	  have	  to	  provide	   No,	  should	  not	  have	  to	  provide	   DK/Refused	  



AborHon	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   26	  
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Morality	  vs.	  Legality	  

Findings	  from	  the	  2012	  Millennial	  Values	  Survey	   27	  
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Government	  Support	  for	  MinoriHes	  
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Ambivalence	  About	  Present-‐Day	  
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